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LAX
Parking +
Ground Transport

Acquisition
Lookbook

Five domain names. A connected portfolio
spanning parking, private transfers, buses,
shuttles, and transit.

AVAILABLE INDIVIDUALLY OR AS A PORTFOLIO

Lawson Huynh  |  lh@lawsonesq.com
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A destination that endures.
Five domain names available for acquisition.

This portfolio brings together five LAX-focused domain names that can anchor parking,
airport transfer, bus, shuttle, and transit initiatives. Each pairs a familiar airport identifier
with a clear service category.

The following creative concepts show how an acquirer could translate these names into advertising
and digital destinations. They illustrate potential uses rather than operating services, confirmed
partnerships, or performance results.

Available individually or as a portfolio, the domains offer a distinctive identity and the potential
for an enduring competitive advantage that compounds across campaigns, seasons, and years.
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Who could benefit
Potential acquirers and the roles these identities could play.

Parking & garage operators

Create a dedicated airport parking brand, inquiry
destination, or reservation entry point.

Shuttle & transfer providers

Give recurring airport services a clear identity across
vehicles, signs, and digital campaigns.

Bus & charter operators

Organize airport-related group transport offers and customer
inquiries under a focused name.

Hotels & hospitality groups

Support guest transportation, parking packages, and
partner-operated service information.

Travel & mobility platforms

Develop airport-focused directories, journey-planning
content, or service comparison experiences.

Portfolio buyers & strategic partners

Assemble complementary identities across multiple stages
of the same traveler journey.
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One journey. Five identities.
The portfolio moves from a place to park to a way to connect.

05 LAXGarage.com PARKING / COMPACT BRAND

06 LAXAirportTransfer.com PRIVATE RIDES / TRANSFERS

07 LAXBuses.com BUSES / GROUP TRANSPORT

08 LAXShuttleBus.com SHUTTLES / CONNECTIONS

09 LAXTransit.com TRANSIT / JOURNEY PLANNING
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LAXGarage.com
PARKING / COMPACT BRAND

LAX / PARKING

Park here.
Go places.

LAXGarage.com

FIND YOUR SPACE  >

ILLUSTRATIVE CAMPAIGN EXECUTION

THE BRAND ROLE

A compact airport parking identity built
for repeated use across signs and
campaigns.

POTENTIAL ACQUIRERS

Garage operators, parking groups,
mobility brands.

POSSIBLE APPLICATIONS

A memorable public-facing brand for
parking information, reservation
journeys, and operator campaigns.
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LAXAirportTransfer.com
PRIVATE RIDES / TRANSFERS

LAX / CONNECTIONS

From arrival
to wherever next.

LAXAirportTransfer.com

EXPLORE TRANSFERS  >

ILLUSTRATIVE CAMPAIGN EXECUTION

THE BRAND ROLE

A service-led identity for the journey
between the airport and the final
destination.

POTENTIAL ACQUIRERS

Private-transfer operators, car
services, hospitality groups.

POSSIBLE APPLICATIONS

Transfer inquiries, service-area pages,
hotel partnerships, and booking
funnels.
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LAXBuses.com
BUSES / GROUP TRANSPORT

LAX / CONNECTIONS

More people.
One destination.

LAXBuses.com

PLAN GROUP TRAVEL  >

ILLUSTRATIVE CAMPAIGN EXECUTION

THE BRAND ROLE

A broad transport identity for bus
services and group travel information.

POTENTIAL ACQUIRERS

Bus operators, charter providers,
travel organizers.

POSSIBLE APPLICATIONS

Group transport inquiries, route
information, fleet pages, and event
travel.
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LAXShuttleBus.com
SHUTTLES / CONNECTIONS

LAX / CONNECTIONS

The next leg,
made simple.

LAXShuttleBus.com

EXPLORE SHUTTLES  >

ILLUSTRATIVE CAMPAIGN EXECUTION

THE BRAND ROLE

A focused name for shuttle-oriented
services and traveler information.

POTENTIAL ACQUIRERS

Shuttle operators, parking groups,
hotels, rental operators.

POSSIBLE APPLICATIONS

Pickup guidance, service information,
reservations, and partner referrals.
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LAXTransit.com
TRANSIT / JOURNEY PLANNING

LAX / CONNECTIONS

Find your
next connection.

LAXTransit.com

EXPLORE CONNECTIONS  >

ILLUSTRATIVE CAMPAIGN EXECUTION

THE BRAND ROLE

An umbrella identity for airport-area
mobility and journey-planning content.

POTENTIAL ACQUIRERS

Travel publishers, mobility platforms,
transport-information providers.

POSSIBLE APPLICATIONS

Connection guides, multimodal content,
directories, and traveler tools.
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Built to work together.
An illustrative portfolio strategy, with room for independent brands.

PARK

LAXGarage.com

Airport parking identity

RIDE

LAXAirportTransfer.com

LAXShuttleBus.com

CONNECT

LAXBuses.com

LAXTransit.com

Each name can serve its own audience. Together, they could support coordinated content,
cross-referrals, and a consistent acquisition strategy across the airport ground-transport journey.
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Acquire a name.
Build a lasting position.

Discuss an individual domain or the complete five-domain portfolio.

ACQUISITION INQUIRIES

Lawson Huynh
lh@lawsonesq.com

Independent domain offering. Campaigns and imagery are illustrative concepts; no airport, airline, or transport-operator affiliation or endorsement is implied.
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